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Sponsors do not just appear, they have to be 
found and pursued with a personal 
connection. 


Before reaching out, define some different 
pricing options, so you have something to 
pitch to potential sponsors. 

FOR EXAMPLE...


Have one option for the main sponsor, one for 
shirt sleeves, or have sponsored jackets. 


If you run a cup competition you can rename 
the cup after a sponsor.

Finding 
sponsors

CHECKLIST

Appoint a sponsorship secretary, 
who will be in charge of finding 
sponsors and to be the main point of 
contact to the club.


Compose a list of 50 companies in 
the immediate area, surrounding your 
club and locations you play at.


Create different package sizes for 
companies looking to support your 
club.


Email the club asking if anyone would 
be interested in becoming one of the 
club’s sponsors.

This guide aims to help grassroots sports 
clubs and their volunteers working with sports 
clubs to better understand the importance of 
sponsorship, where to find it and what to do 
to convert more sponsors.


Your Teamo platform generates a constant 
flow of information to club members via the 
app and online, providing an ideal opportunity 
for your sponsors to get a genuine return on 
their investment.

Sponsoring a sports team has 
become one of the most popular 
methods of raising public 
awareness of a brand

THE CLUB


Sponsors provide support to clubs, both 
financially and with employment 
oppportunities for new players.

THE SPONSOR


By placing a brand logo on a local sporting 
team, a brand’s optics change.


Supporting grassroot sports and events 
gives businesses positive exposure. This 
can lead to increased sales, heightened 
brand awareness and customer loyalty.

A TWO-WAY DEAL

ABOUT THE GUIDE



Organise events with sponsors


Show them off, take pride in the fact that 
you are sponsored by them and invite 
them along to things

 Invite them to watch big game
 Invite sponsors to club day
 Put on BBQ’s to get sponsors 

networking

STOP SENDING BLANKET EMAILS


How do you react when you are asked for 
money from someone you have never 
spoken to or even heard of before?

 Imagine the shoe is on the other foot
 Do some research and compose a 

message that will give the reader faith 
that you have done some homework.

Make things more realistic


Imagine you want to bring in £3000 for the 
year. This is far more likely to happen if 
break down your sponsor opportunities

 1 main sponsor for £1000
 4 smaller sponsors of £500 each

Provide detail in your email


Saying that you will be on the front of a 
shirt rarely means anything to the reader

 Explain the outreach you hav
 How many people buy merchandis
 Exposure to visiting teams

BUILD A RELATIONSHIP
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WHERE MIGHT YOU BE 
GOING WRONG?
Do you need to keep finding sponsors year on 
year? 


What has happened to the sponsors that you 
had for the current year, or the year before 
that? 


Sponsorship is a two-way street. They help 
you, you help them. If you are not helping 
them, they’re likely to leave and discontinue 
the partnership.

DO’S & DON’TS

We are aiming to put you in front of a 
large and affluent audience at our club. 
We have 125 Senior Members in our 
club along with a rapidly growing junior 
section with 80 players at the moment! 

We want your help to fund our club this 
year. For £500 we can put you on the 
front of our shirts, this will be seen by 
lots of people.



IN APP SPONSORSHIP BANNERS


Show immediate content to all members 
and guardians promoting a new sponsor.

TEAMO MAIL


Banners can be included in club emails 
sent from Teamo, with links to deals 
agreed upon with the sponsor.

TEAMO SITES


There are primary and secondary 
sponsorship locations across the site.

GIVE THEM THE LIMELIGHT
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HOW DOES TEAMo HELP?
If your club is already on Teamo, you have a 
perfect platform to promote sponsors. 


Teamo includes multiple ways that you can 
promote sponsored content, including a 
customised app, an easy-to-build website and 
email communications. 

TOP TIP!

In order to keep your website looking up-
to-date and to be attractive to sponsors, 
throw in the occasional story about your 
primary sponsors, which will ensure as 
many people see it as possible.
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DO’S & DON’TS

We will share and increase your social 
media following by 10%.


We have 200 immediate members, 
with a larger community of about 400 
people. This includes many local 
business dealers who are looking to 
work with other local companies.

We can share your page on social 
media if you want.


We have 200 members who will see 
the stuff that you send us. They will 
also have your name on our new shirt 
for the season.

LIST THE PRO’s of sponsoring you


Use definitive and strong words. For 
example: We will instead of We can.

QUANTIFY THINGS


Saying that you have a club of 200 people 
is one thing but the outreach of the club 
will be at least double this.


Junior members, parents will see 
everything they do and adult members will 
talk! 


The true outreach of the club is (we 
estimate) 2.1 times the amount of 
members you have.

Explain the uniqueness of your 
club


Explain how partnering with you will give 
them increased business and parents will 
be able to provide valuable links and 
connections.

BIG UP YA SELF!

why SHOULD THEY PICK yoU?
There are other clubs in your area, everything 
is competitive. What reasons do you have for 
a company to pick you over your local rival?

HINT! Businesses can be reluctant, but if you 
can show them what they will get back in 
exchange, they will support you.

"After following a brand on social 
media, consumers continue to 
engage in various ways"

SPROUTSOCIAL.COM
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SPONSORSHIP TEMPLATE
PART 1: Explain what you’re asking for

Good Morning XXX,


I hope that this email finds you well. I am the 
XXX at XXX and we are looking for a new 
partnership for the upcoming season and hopefully 
longer with our club. 

PART 2: Introduce club

A quick bit about us first:

 We have X amount of Members, this includes both 
a senior and a junior section which is split 
approximately XX/XX.

 We increased our website traffic by X% compared 
to the year before and now have a secure 
database housing all of our members details.

PART 3: What you’re offering

The partnership package that we are offering is 
the following for £XXX 

 Official affiliation and shirt sponso
 Your 30 second full screen advert played every 

20 minutes on our in-house TV channel


MAX 5 BULLET POINTS

Part 1


Introduce yourself and mention 
early what you’re looking for and 
be concise!

Part 2


Mention some headline stats 
about your club which will look 
attractive to potential sponsors

 League positions/goal
 Membership numbers/growt
 Star/notable player
 Size of community - parents

Part 3


Lay out your package

 Pitchside Banne
 Page about you included in 

match day brochure
 Ad on club websit
 10% off on food & beverage
 10% off meeting room hir
 Share and increase social 

media following by X%

Part 4


Close out your email by reviewing 
your pitch and confirming what 
you’re asking for and give them a 
call to action at the end.

PART 4: Final pitch

To find out more about this opportunity, please 
give me a call or drop me an email, I am more than 
happy to chat and answer any questions you may 
have. 

TOP TIP!

People are very busy and don't read emails 
don't be afraid to send the same email 
again a week later if you haven't got a 
reply.


